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Virtual Marketing Blueprint Concept

The Virtual Marketing Blueprint Program
was designed to provide you with an easy
to follow, step by step process of
incorporating key internet marketing
concepts into your business.
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Virtual Marketing Blueprint

Lead Generation

Objectives:

1) Creating a Profitable List Building Bribe

2) Creating & Installing Custom Web Forms

3) Writing High Powered Auto Responders

4) Setting Up Your Email Marketing System

5) Simple System To Create Squeeze Pages

6) Split Testing & Tracking Profit Enhancement
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Virtual Marketing Blueprint

Lead Generation

Objectives:

W1) Creating a Profitable List Building Bribe
2) Creating & Installing Custom Web Forms

3) Writing High Powered Auto Responders

4) Setting Up Your Email Marketing System

5) Simple System To Create Squeeze Pages

6) Split Testing & Tracking Profit Enhancement
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Introduction to Ethical Bribes

Ethical List Building Bribes

What s It?
Any offer you provide prospects in exchange for their
name and email.

Why Is It Important?
A great offer is the fastest way to get leads and build
your list online.
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Introduction to Ethical Bribes

Success Tips:

® Know Your Customer Avatar

® Center Your Bribe Around Your Customers Fears,
Frustrations, Hopes, Dreams or Aspirations.

® This bribe should do 1 of 2 things: Help the prospect
Avoid Pain (solve a problem) or Attain Pleasure.

® Use the Headline Generator For Help With Your Title.

® Give ‘Over The Top’ Value

® Build Trust & Rapport

® Keep it Simple
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Decide what type of ethical bribe you want to offer.

Ethical List Building Bribes

E-Book

Report

Video Training
Articles
Marketing Piece
Webinar Access
VIP List

Free Newsletters

Q
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Create your bribe or outsource the writing or video.

é @6 \ How to Get Paid

VAl THOUSANDS
‘(L@QD of Times Per Day

Breakthrough Money-Making Discovery
Lets You Tap Into a Hidden Trillion-Dollar
Industry - and Create a Lifetime Residual
Income Giving Away a Valuable EREE
SERVICE That Millions Need!

aqug Suip|ing 151 3|qeayoud v Suneasd T aAwdalqo

2 .
%) QG kSRS
> d L/
L&l [ & N
Copyright © 2011 by REI Rockstars, DBA, A division of Creative Entrepreneurs LLC, All Rights Reserved.

Create A Marketing Image For Your Bribe.

® Keynote / Powerpoint
® Photoshop

ASSIGNMENT
MORTGAGE
MaNIFESTO
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Resources To Create Your Marketing Cover

2D & 3D Marketing Cover Resources

® Qutsource it! (ODesk, Elance, etc)

® 3D Box Creator we use ($80)

® Search online for other companies
® Check “VMB Resources”

—_—
/ MORTGAGE
—\ ManIFESTO
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Resource Ideas to Buy Your Bribe

Research online to see what you find.

Warning: Content is not always great, some niche’s you won’t find information
for, etc... If you can’t use a product “as is”, perhaps use them as templates and
customize them from there.

Resell & Private Label Rights!  WIF7M "

‘N 3405+ 692+

indigitalworks.com
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Virtual Marketing Blueprint

Next Video...

Objectives:

1) Creating a Profitable List Building Bribe

2) Creating & Installing Custom Web Forms
3) Writing High Powered Auto Responders

4) Setting Up Your Email Marketing System

5) Simple System To Create Squeeze Pages

6) Split Testing & Tracking Profit Enhancement
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Virtual Marketing Blueprint

Lead Generation

Objectives:

1) Creating a Profitable List Building Bribe

B 2) Creating & Installing Custom Web Forms
3) Writing High Powered Auto Responders

4) Setting Up Your Email Marketing System

5) Simple System To Create Squeeze Pages

6) Split Testing & Tracking Profit Enhancement
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Introduction to Custom Web Forms

Custom Web Forms

What Is It?
The graphics & fields you see on websites that ask you
for your name, email, etc. in exchange for their ethical
bribe.

Why Is It Important?
Without an attention grabbing opt in form, you can not
collect the prospects information and generate leads for
your business.
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Go to VMB Resources & Click on “AWeber” under Email Marketing.

Then sign up for an AWeber account. (AWeber happens to be one of the most
reliable and widely used auto responder management systems in the business.)

Sign In

AWeber
'

Autoresponders

Build profitable relationships wit1 new subscribers using a sequence of
automatically delivered follow '.p emails.
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Select a Pricing Plan & Create Your Account

Sign In
AWeb_e_r wirn [ profoliow cori>
[Cvecra-onine B
=

Create Your $1 Trial Account

You will be charged $1 for your first month, and $19 on a
recurring monthly basis after your trial.

o Select A PFICIng Plan ($1 trial applies to 1 month plan only)

Risk Free Guarantee
If you are not completely satisfied H
with AWeber, simply contact us within S8
30 days for a full, no-hassle refund. 2

GUARANTEE

© MONTHLY

First Month Just $1

ST

3 Months Recurring

OQUARTERLY $4Q

SAVE $8

O YEARLY

12 Months Recurring

%
5194
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Once your account

has been created, log in.

AWeber

COMMUNICATIONS

(¢

Email Support S

Protect Your Login

We will never ask you to login to your
account on any domain except aweber.com.

We will never email or call you asking for
login information about your account.

When in doubt, go directly to aweber.com
instead of clicking on a link in an email.

How to keep your login safe ©
<

Sign In

Creurar i ] v -] spr - L ] e

Login

Customers and affiliates login below

Customer Login  (Affiliate ID)

Password

Login To My Account

swJo4 g3\ woisn) Suljjeisu] 1 Suneas) g aAnIRIqo

Forgot Your Password?

Copyright © 2011 by REI Rockstars, DBA, A division of Creative Entrepreneurs LLC, All Rights Reserved.




Next, click on “Create and Manage Lists”.

((c Aweb er Mm My Account | My Apps | Help | Logout
WITH p’o Wn

LG My Listsv Subscribersv

Current List: of-homestore ;] Create and Manage Lists)

Q, Subscriber Search x (® Live Webinars

How to Get Started

= . Tues, November 15th (7 - 8 PM ET,
Email 14 [is ) E : )
Register Now

Convert to Your Time

M LISt StatS A quick overview of how your lists are doing.
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Listname Today Yesterday Subscribed Unsubscribed Grand Total List Completion
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Next, click on “Create a New List”.

My Account | My Apps | Help | Logout
Aweber Wt WMWOOM

[ . [

YOUF LlStS Create new lists, back up & deactivate lists.

\ 4
Unlimited Autoresponders
Copyright © 2011 by REI Rockstars, DBA, A division of Creative Entrepreneurs LLC, All Rights Reserved. "R@.) G k's | t'a r S
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Fill out the Basic Information for your list: List Name, List Description,

“From” Name, Address & Notifications. Then Click “Save Settings”.

@ Basic Information e vare essentiars for 5

* required
List Name *
ofhomesellers
@ List name available!
ist Description
Owner Finance Home Sellers
Frcm Name Addr55 ~

Dam Lynn mfo@ownerfnancehomeslore com|

' Enter your name or company and an email
address that messages should appear from.

Contact Addr > Avoid using “free” addresses from sites
like Yahoo.com and AOL.com, instead it's
3720 Gattis School Rs 00-196, Rou, [k, TX 78664, USA edit eccanrasiad Vol lae e anmal artiass front

® Notificati

Cnter your name and email below

Name Email
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Fill out your company Information. Company Name, Website URL,

Email Signature & Logo. Fill out any other info you want
and click “Save Settings”.

o Compa ny Brandlng Give your messages and pages a personal touch.

Company Name /@ n
FDR & Associates &L

CVebsite URL )
http://www.fdr-associates.com (—)
UPLOAD YOUR LOGO

Email Signature

Dani Lynn
FDR & Associates
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Choose Your Confirmed Opt In Settings. Choose On or Off. If On, y
may want to edit email above item #2. Add a Success Page UR

if you want too and then click “Save Settings”.

&0

e ReqUIre Opt'In On Web FormS We strongly recommend leaving confirmed opt-in ON.

Il subscribe methods require Confirmed Opt-In to ensure only recipients who have specifically requested to be on the list are
OFF ubscribed. This mean; ave proof someone opted-in, fewer unsubscribe requests and far fewer spam complaints.

0 SUCCGSS Page What page of your website do you want to send people when they confirm?

Confirmation Success Page URL
http://www.fdr-associates.com/thankyou

(0 Pass subscriber info for personalizing this page. (Not recommended for WordPress users)

Copyright © 2011

by REI Rockstars, DBA, A division of Creative Entrepreneurs LLC, All Rights Reserved.
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Now that your list is created, click on “Web Forms”

and then click “Create A New Web Form”.

> My Account | My Apps | Help | Logout
(@AWeber .. rommes- s [t [ e

Current List: ofhomesellers _~_| (Create and Manage Lists)

w

Web FOI"mS Create a beautiful web form in just 3 clicks!

Turn off any pop-up blockers before using this page. The web form wizard allows you to create hover pops that are Immune to pop-up blockers, traditional pop-ups, exit pop-ups,
pop-unders and standard web forms placed within your webpage. If you create more than one web form you will be given the opportunity to split test different forms on your site
automatically and decide which form is the best to use.

Name Type Displays Submissions S/D Unique Displays S/UD Preview Publish Copy Reset Stats Delete

Create A New Web Form ) &®

Note: Statistics are delayed 10 minutes.

Spllt TestS Gather detailed information about which form generates the most new subscribers.

Create more than 1 web form above to enable split testing web form features. This will allow you to put a special link on your website that will automatically rotate different web
forms on the same webpage and tell you which one generates more subscribers. Use this to test different headlines, colors, submit button text, how much information to ask for, etc.

Copyright © 2011 by REI Rockstars, DBA, A division of Creative Entrepreneurs LLC, All Rights Reserved.
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Browse & Choose Your Web Form Template.

My Account | My Apps | Help | Logout
(@AWeber ... rosssso :
[iome Y oy ise— | essagen= ] sumecroors- JRURSSRS
Current Uist: ofhomesellers >| (Create and Manage Lists)
) Design
Step 1: Design the ook of
\ your web form.
Fields ]

(&) US Address Templates Hide Templates | o

&£ nName " uze

Create A New Field

Tennis

Email:

Copyright © 2011 by REI Rockstars, DBA, A division of Creative Entrepreneurs LLC, All Rights Reserved.
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Once You’ve Chosen a Template,

Click “Load Template”.

Fields
(&} US Address

Templates

£ Name - Popular

Sign Up Below
Create A New Field
- - Sign up below!

W r il priv:

Email Macketiog by AWeber

Copyright © 2011 by REI Rockstars, DBA, A division of Creative Entrepreneurs LLC, All Rights Reserved.
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Hover over sections of the web form with your

curser to edit or delete.

Type:| In-Line ~ Wwidth: A225

Form Type —

px

We respect your email rivac

Email Marketing by AWeber

Q
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Click in the top area of the web form to open a window where

you can type in your Headline Bribe Offer and then click “Save”.

Fields

/_;: US Address Templates

& Name

Create A New Field

Fotfamdy v Fotsze <+ B Z U A-E = = = i=

Remove

Email:
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Sign up!
n il pri

Email Macketing by Aweber
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Explore the form to edit what you wish, such as expanding your

form (1) or creating more fields besides name and email (2).
When finished, click “Save Web Form” and then “Go To Step 2”.

‘ Create A New Field

" Free Report: #1
Secret To Selling
Your House Fast
and For Top Dollar

[

&
Emal
| ]
(4

Cr— =™

Name:
il

swJo4 g3\ woisn) Suijjeisu] 1 Suneas) g annaIRIqo
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To change the submit button, click on the Form Type
Drop Down Menu and then click on “Submit Button”.

FREVIEW

Templates Show Templates | v

Type:: In-Line v‘ Wldth:{233 pX

Form Type

Header

Body o
'U.CIEDHI

Labels |_l_l'_l_

Free Report:
nputs #1 Secret To
Links Selling Your
House Fast

and For Top

a Dollar
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Then click on “Advanced”.

Templates Show Templates |

Verdana v“ 14px v |1 Color: ‘E Position: ’E\HE

Submit Button v |

CEEE

- Free Report:
#1 Secret To
Selling Your
House Fast
and For Top
Dollar

Q
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Change the url for the button you want to use.

(You can load the button you want into your media files in
wordpress and use that url to copy/paste here.)

Show Templates | »

‘Verdana | ‘ 14px | ,1 Color: ‘B Position: ‘I- ‘ n [ -I“

Templates

‘ Submit Button ‘

Free Report:
#1 Secret To
Selling Your
House Fast
and For Top
Dollar

Q
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Set Up Your Basic Settings. Name your web form, set your

preference for your ‘Thank You Page’ and ‘Already Subscribed
Page’. Then click “Save Web Form” and click “Go To Step 3”.

BaSiC Settings Customize your web form properties.

Form Name*:
My Web Form

Facebook Integration:
(] Enable Facebook registration form.
Form must be at least 300px wide.
Thank You Page:
[ Basic Version l - ]

(] Open this in 2 new window

Already Subscribed Page:

[ Basic Version | = ]

a Show Advanced Settings
Save Web Form Go To Step 3 (—,_G)

Q
C keS|
&l Reckstars
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Once on Step 3 (Publish): Click on “I Will Install My Form”.

Then Click on “Raw HTML Version” and then copy the code in the
box below. (Ctrl-A to select all, Ctrl-C to copy)

_ ﬁ\mb“s'ﬁ -
Step 3: Place this form on
your website.
Who Will Publish This Form To Your Website? /®

Install My Form

are comfortable with HTML and have access to edit your pages

Raw HTML Version

Advanced Design Customization

¢ Javascript Snippet
O~ O The Quick and Easy Version

For Those Comfortable with Raw HTML:
« Easily customizable to fit any scenario.
lack e aecoun:
(<|-- AWeber Web Form Generator 3.0 --> a

swJo4 g3\ woisn) Suljjeisu] 1 Suneas) g aAnIRIqo

<style type="text/css">
#af-form-2034905514 .af-body .. P wi H >
#af-form-2034905514 .af-body .privacyPolicy{color: # 1 y: san
#af-form-2034905514 .af-body a{color: # AAD101;
#af-form-2034905514 .af-body input.text, 20! -af-body olor:
#af-form-2034905514 .af-body input.text:focus, #af-form-2034905514 .af-body textarea:focus{backg
#af-form-2034905514 .af-body label.pr abel{display i ;
#af-form-2034905514 .af-body<{ i 1 epeat: P
#af-form-2034905514 .af-header{| i : i i ight: 115px; paddi
#af-form-2034905514 .af-quirksMode .bodyText{; by :2px;}
#af-form-2034905514 . i ing-right:1 i :15px;} “|
#af-form-2034905514 2 { ght:1 f:15px; ) -
#af-form-2034905514 .bodyText p{margin:1em 0;} v|
yals
kg Include beautiful form styles. Uncheck to get unformatted basic form. J

Q
l
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Open a new window browser and go to your wordpress dashboard. Go to

“Widgets” under the appearance tab and click on the upper right corner of the
text widget for your opt in. Paste your code, add a title and click “Save”.

{4} Dashboard © mortgageassign.com —
Screen Options Help
5 Posts .
57 Widgets
) Media —
¢ Links Available Widgets
(T Pages Drag widgepe#m here to a sidebar on the right 10 activate them. Drag widgets back here 1o deactivate them and delste their seftings. ey

) Comments Calendar Categories (
Text: Froe Home Buyers Guide
rogorie:

Amonthy archive of your site’s posts Acalendar of your site’s posts Alist or dropdown of

Titte:
Custom Menu Links Meta Free Home Buyers Guide
Widgets
Menus mﬂ::am;;‘m one of your custom Your blogrol :.:Esl\-‘oul. admin, document getElementByld(“af- 2
Background body ="af:body inline at-qui
}
Header = oSy —— Recent Posy if (document o o
Editor -header-
Your site’s WordPress Pages The most recent comments. cent posidbn your °°“‘_"" e --‘gh--:-"- RiCat nesder
(5 Plugins ="atheadar
&, Users L Search getElementByld("at-footer-20348055147) {
TS Tools Entries from any RSS or Atom feed A search form for your site ‘Your most used tags i -
[7] Settings. Text

Atbirary text or HTML

Inactive Widgets <!~ /AWeber Web Form Generator 3.0 —>
(O Automatically add paragraphs

\ Delete | Close.

Drag widgets here 1o remove them from the sidebar but keep their seftings.
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Refresh your website to see the new form added. If you need to make adjustments,
go back to AWeber and make the changes, save the web form and copy the new
code over to wordpress and save. Then refresh your page to check the new live form.

DANI LYNN | Internet Marketing Coach

Real Estate Investing, Internet Marketing & Entrepreneur Success Strategies

Search Austin Homes Owmer Finance 101 Bad Credit Okay About Contact

Avoid Top 10 Mistakes Made By Real

Estate Investors #1 Secret Te
Avoid Top 10 Mistakes Made By Real Estate Invesiors Author: Real Estate Se"inegCFYeourO
Advisor Real estate investment is perhaps one of the most lucrative forms of House Fast
investment today. But it is also equally risk bound especially when one is not and For Top
well versed with the trends and nuances of the real estate market. So if you are

Dollar

by Dani Lynn Robison | November 15, 2011

2011 Year of the Real Estate Short Sale Autnor: Bob Schwartz, CRS,GRY, San Diego
California real estate broker it's that time of the year: The real estate industry is rolling out
e of for the New Year. in San Diego these

canned phrases are: Solid signs of a firming market, With
Continue reading »

swJo4 g3\ woisn) Suljjeisu] 1 Suneas) g aAnIRIqo

Welcome To My Blog

Q
3!
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OPTIONAL: Repeat steps 9 - 16 to create a web form for the footer of your pages.
When you have your html code ready to paste, go to each page on your site and

click on the html tab. Scroll all the way to the bottom of the post and paste
the code. Then click “Update”.

What Is MAPS? Publish

Permalink: http://mortgageassign.com/ [ View Page

Preview Changes

Upload/Insert e HTML Status: Published Edit
b | i | link  b-quote | del  ins img | ul ol fii @ code more | lookup | close tags Visibility: Public Edit
fullscreen [*%] Published on: Nov 11, 2011 @ 14:27 Edit
( -if (document. getElementById(“af-body-312268712")) { ) Move to Trash

document.getElementById(“af-body-312260712").className = "af-body inline
af-quirksMode”;
} -
if (document.getElementById(“af-header-312268712")) { Page butes
document.getElementById("af-header-312260712").className = “af-header
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Parent
af-quirksMode”;
} (no parent) M|
if (document.getElementById(“af-footer-312260712")) {
document.getElementById(“af-footer-312260712").className = “af-footer Template
af-quirksMode”;
} Theme default j
}
HO; Order
-->
</script> @ 1
M Need help? Use the Help tab in the upper right
<!-- /AWeber Web Form Generator 3.0 --)| of your s:’m & i
count: i ani Lynn Ison on January 22, at 9:45 pm
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If you did Step 19: Go to your website page and see how the new

footer web form looks on each page and change as needed.

Other related posts you may want to read:
= How to Make Money With the Mortgage Assignment Profits System
= Cold Hard Facts About The Mortgage Assignment Profits System

Note: These optins/

ethical bribes are how you FREE: .Juicy Secrets Most Investors Will Never Know About
balance out poorly written S I D O s P T
content and conversion.

The odds are greater that

your bribe is going to be Name:

more compelling than the | |
article, so you want to draw ol

the visitor's attention to | |
them as much as you can

to maximize your chance

of conversion on your We respect vour email privacy

SEQO'd article.
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OPTIONAL: Go to the VMB Portal and click on Resources. Then scroll down and
click on “Pop Up Web Form” under Misc. This tool increases your opt in rate if
you choose to make the investment. Just follow their tutorials to get it set up.
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Virtual Marketing Blueprint

Next Video...

Objectives:

1) Creating a Profitable List Building Bribe

2) Creating & Installing Custom Web Forms

3) Writing High Powered Auto Responders
4) Setting Up Your Email Marketing System

5) Simple System To Create Squeeze Pages

6) Split Testing & Tracking Profit Enhancement
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Virtual Marketing Blueprint

Lead Generation

Objectives:

1) Creating a Profitable List Building Bribe

2) Creating & Installing Custom Web Forms
m3) Writing High Powered Auto Responders
4) Setting Up Your Email Marketing System

5) Simple System To Create Squeeze Pages

6) Split Testing & Tracking Profit Enhancement
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Introduction to Auto Responders

High Powered Auto Responders

What s It?
A series of emails written to communicate with your
leads automatically after they have opted into one of
your web forms.

Why Is It Important?
Auto Responders are a “hands off” way of keep in front
of your prospects. Auto Responders are where the
money is - they say 90% of your revenue will come from
building a relationship with your list...only 10% buy or
use you immediately.
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Introduction to Auto Responders

Prospect Mindset

e They found your website or
squeeze page and was excited
enough to opt in to receive your
ethical bribe because they felt it
would bring them value by either
solving a problem (avoid pain) or
attaining some kind of pleasure.

siopuodsay oiny patamod ysiH Sunlim € aAnI3lqo

Q
(IR OCKS FARS
Copyright © 2011 by REI Rockstars, DBA, A division of Creative Entrepreneurs LLC, All Rights Reserved.

Introduction to Auto Responders

Prospect Expectations

e Content relevant to the topic
they opted in for

e Messages relayed in similar
fashion to the original (same tone
of excitement or entertainment).
e Easy to understand

e Value Based Content from the
prospects eyes (not yours).

Q
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Introduction to Auto Responders

Auto Responder Message Types

lop Five Email , ° \ewslete

e Email “Series” about a
Marketing certain topic

® Audio Messages
e Video Messages
® Special Reports

siopuodsay oiny patamod ysiH Sunlim € aAnI3lqo
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Introduction to Auto Responders 2
g

S

w

Auto Responder Content — 2> b =
F

@

Good: Bad: g
e Provide Value e Off Topic Content §
e Build a Relationship ® Politics, Religion, Sex >
e Remember Your Purpose  ® Humor w/no purpose -
® Be a Leader e Hard Sales (no value) b
. o

e Make Friends ® Boring... %
e Easy To Understand e Hard To Understand a

Q
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Begin brainstorming & generating ideas

for your content.

Pick a topic that address a problem, desire or
frustration of your prospect. -
your prosp ,JV"

What is foremost on their mind?
e Use your FAQ & SAQ questions you should have
brainstormed during your keyword research.

e How can you help solve those problems, desires or
frustrations?

How will you transition that solution into your pitch
that lets them know they need to buy your product or
use your service to get the answer?

>
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Werite Your Subject Line

e Keep it short
e Make it intriguing
® Use a tag for quick identification [VMB]
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Start Your Email

It was a dark and
stormy night.

e Start with a problem that
relates to the prospect
Or
e Start with an interesting fact
Or
e Start by talking about an event
you attended or something you
heard

Sot
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e Address the solution...part of it.

® Present part of the solution
to the problem you opened
up your email with.

e Don’t give them the whole
answer

o Keep them wanting more
(the “more” which is
delivered to them by buying
your product or using your
service.)
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Make the pitch

e Direct them back to your website for
the rest of the answer.

e Lead them either directly or indirectly
to your website to get the “rest of the
story”.
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9 Call To Action

® Give them a call to action by being a leader and
telling them what to do next.
e Provide a link that says “CLICK HERE to....”.

siopuodsay oiny patamod ysiH Sunlim € aAnI3lqo

e Adding more than one link is okay,
many times this is what the P.S. is
used for in emails. “Don’t forget to
get the rest of the story here (insert
link).
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Virtual Marketing Blueprint

Next Video...

Objectives:

1) Creating a Profitable List Building Bribe

2) Creating & Installing Custom Web Forms

3) Writing High Powered Auto Responders

4) Setting Up Your Email Marketing System
5) Simple System To Create Squeeze Pages

6) Split Testing & Tracking Profit Enhancement
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Virtual Marketing Blueprint
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Introduction to Email Marketing

Email Marketing

What s It?
Reaching out to your prospects via email by using auto
responder messages or broadcast messages.

Why Is It Important?
So you can stay in communication with them to continue
to build trust and rapport. Some will buy your product/
service immediately and some will buy after awhile or in
the future.

>
)9 -
(1RO CAeS [
Copyright © 2011 by REI Rockstars, DBA, A division of Creative Entrepreneurs LLC, All Rights Reserved. )

o
&F
(]
(o]
.
<
o
H
w
:
=
oq
C
T
<
o
c
=
m
3
=
<
Q
=
~
]
.
=}
oQ
(%)
<
7]
-+
]
3

Log in to your AWeber account and select the list you want to create an

auto responder campaign for. Then click on “Messages” in the top menu
bar and then click on “Create A New Follow Up Message”.

— My Account | My Apps | Help | Logout
(@AWeber..,, profoliow com -
ommuNn ar ~ —
Current Uist: ofhomesellers | (create and Manage Lists) f

Follow Up Messa

S Drag and drop your Follow Up megfages to change the

r order.
Actions:  Reset Open Rate Statistics B‘ a

o

Mesg Interval Type  Modified Click Tracking Subject Spam? Test Copy Delete

Create A New Follow Up Message

Campaign Sharing :mpor roiow up messages from a difrerent fist or

Enable campaign sharing for authorized users: | Campaign Sharing Off B Q

Use a pre-defined campaign by entering the campaign code: \ Load Campaign

waisAs Sunayse jrewy Jnop dn Sumas t aARIRIqO

Warning: Loading shared followups will erase any followup messages in your list that are already defined. Also, loading shared
followups or broadcasts will erase any custom fields or global fields defined for the account.
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Copy/Paste Your pre-written “Subject Line” into the Subject Field.

Copy/Paste Your pre-written “Email Content” into the HTML Message Field.

SEmm— My Account My A s | Hel Logout
(@AVeber ... s v 1 My App o | Log
O - T T T

Current List: ofhomesellers =] (create ana Manage Lists)

Follow Up #1 Edit

Enter your plain text or HTML/text message below. To finish click "save” and use the “test” link to send yourself a copy of the message for
preview.

Subject: ‘Y Personalize

(7 Secrets Report] Seil Your Home Fast and For Top Doliar 4 1

HTML Message: Personalize Templates: ~
@ AL @0 D= e T Bakery avasping o o)
Styles -~ Fom -~ sze- |B 7 U AW E=E==:|i=i= e Sakery (blue/pink)

Bakery (green/orange)
Bakery (orange/beige)

Hi [foamel.
blah blah, blah
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Copy/Paste Your “Email Content” into the Plain Text Message Field,

and then click on “Wrap Long Lines”.

Plain Text Message: Y Wrap Long Lines Personalize
Hi [fname], .

blah, blah, blah Rttt

Dani Lynn
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Click “Attach A File” if you wish to attach a report of some kind and

click “Track Clicks” if you wish to track who clicks any links in your
message. Click “Save Message” when you’re done.

Attach A File

Interval:
#1 sent immediately

Track Clicks?

M Track clicks on website links in this message.

All set? Save your message.
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Repeat this process again for email #2, 3 and so on, except this

time you will need to choose how many days will pass
before this next message is sent.

Attach A File

Interval:
#2sent|1 day(s) after previous.

[T} Only deliver this message on certain days and times.

Track Clicks?

@ Track clicks on website links in this message.

All set? Save your message.

waisAs Sunayse jrewy Jnop dn Sumas t aARIRIqO

Save Message
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If you are in a business where you need to manually add prospects or
clients to your auto responder, iContact is a one of the best email
management systems available in terms of ease of use and deliverability.
Go to VMB Resources and click on “iContact” under Email Marketing.

(( == (877) 820-7837 ? @ Login
iContact
, O n aC features services pricing  resources partners about us blog

¥ 72,825 people like this.

< _— P
noe For tips and tricks on social media

marketing, explore our Social Media
Marketing Guide.

check it out
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Virtual Marketing Blueprint

Next Video...

Objectives:

1) Creating a Profitable List Building Bribe

2) Creating & Installing Custom Web Forms

3) Writing High Powered Auto Responders

4) Setting Up Your Email Marketing System

5) Simple System To Create Squeeze Pages
6) Split Testing & Tracking Profit Enhancement
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Virtual Marketing Blueprint

Lead Generation

Objectives:

1) Creating a Profitable List Building Bribe

2) Creating & Installing Custom Web Forms

3) Writing High Powered Auto Responders

4) Setting Up Your Email Marketing System
‘5) Simple System To Create Squeeze Pages
6) Split Testing & Tracking Profit Enhancement
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Introduction to Squeeze Pages

Squeeze Pages

What s It?
Also known as a capture page or landing page, these
pages capture a visitor’s information in exchange for
your “bribe”.

Why Is It Important?
This is the “entry point” to your sales process and the
quickest way to build one of your biggest online assets:
Your qualified & targeted lead list.

Q
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Introduction to Squeeze Pages

Squeeze Page Options

1) A static capture page - great for focused
campaigns where your main goal is just to capture
the lead, not to establish trust and rapport which will
come later. These pages can go after a handful of
keywords and get quick results.

2) Home page of your blog - great for broader
campaigns and you can go after a few dozen
keywords and dominate them. (All SEO Keywords
will be targets for this squeeze page.)
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Introduction to Squeeze Pages

Squeeze Page Components

1) Navigation Free - The prospect has 2 choices:
Stay & opt in or leave. (These outperform all other
options but aren’t always Google PPC friendly so you
can’t send traffic that way)

2) Filter headline - to qualify your visitors

3) Headline - the MOST important aspect of the
squeeze page. It should address a pain or pleasure
element and invoke an emotional response. The
headline will determine if a visitor stays or goes.

Q
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Introduction to Squeeze Pages

Squeeze Page Components

4) Sub-Headline
® "Discover How...”
5) Bullet Points/Video or both
® 4 to 7 benefit driven bullets
® Concentrate on what the offer “does” for the
prospect, not what the offer “is”
6) Colors - different markets react differently but in
general, white, grey and dark blue backgrounds are
successful.
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Introduction to Squeeze Pages

Squeeze Page Components

7) Opt-In Box
e Keep it above the fold
Opt in Headline
Sub-headline with instructions
Opt in Fields
Submit Button
e “Grant Me Access” or “l Want In”
e Tell the visitor the report will be emailed to
them for a higher chance of valid emails

Q
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Introduction to Squeeze Pages

Squeeze Page Components

8) Privacy Policy
® Make a strong statement
® Put it as close to the submit button as possible

9) Design & layout
® Dotted line around opt in box
® Pictures or video
® Placement of items, etc..
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Introduction to Squeeze Pages

LEARN SECRETS MOST INVESTORS WILL NEVER KNOW ABOUT THE
ASSIGNMENT OF MORTGAGE PAYMENTS SYSTEM™...

In My FREE Assignment of
Mortgage Payments
Manifesto, You'll Learn:

New AMPS™ Welcome Vidi

€ How 52 deveiop e sefect atategy o
N ——

‘ Get Instant Access )
e
Q
1N OC keS FAGS
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Introduction to Squeeze Pages

Dear Real Estate Agents & Real Estate Investors,

FREE! Online Training Videos Show You “How a
Struggling, ‘Newbie’ Realtor® & Investor started
building an EMPIRE in less than 12 Months!”
(More importantly, how you can do it too!)

i /
7et Videos Now

RR N

Enter your name and emall in the
box below and double check it
for accuracy to ensure you get
your 7 Free training videos.

Nare

%
Emai %

‘ Get Instant Access )

Our privacy polcy keeps your email
safe and secure. We wil never sel,
rent, give, or divuige your email
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réormation to ANYONE.
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18! Teakstars

Introduction to Squeeze Pages

Ready To Buy A Home
But Can't Geta Loan?

1.;;“’

Plus!! Receive A
Free Home Buyer’s
Guide When You
Sign Up Today

Let's Get Started!
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Introduction to Squeeze Pages

Squeeze Page Copy Tips

® Sell Benefits and the solution to their problem
® Perry Marshall Example: “If you want to sell
drills, you sell information on making the hole”
® Stress the “pain” of not opting in if you can
® Keep it exciting, visually & verbally
® Easy & Functioning (no submit button errors)
® Non-Threatening
e Offer more in return than what you’re asking for
(perceived value)

Q
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Go the VMMIB Portal and click on the “Resources” tab.

Scroll down under Wordpress Themes and click on
“Cool WP Theme”.

It's time to Create Killer Squeeze Pages v

Enter your name..
Enter your email...
’_—"-\
|;l \;V;arlt‘zspecl your privacy, will never share your
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Virtual Marketing Blueprint

Next Video...

Objectives:

1) Creating a Profitable List Building Bribe

2) Creating & Installing Custom Web Forms

3) Writing High Powered Auto Responders

4) Setting Up Your Email Marketing System

5) Simple System To Create Squeeze Pages

6) Split Testing & Tracking Profit Enhancement
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Introduction to Split Testing

Split Testing

What s It?
It’s an A/B test of a marketing piece where one element
of the page is changed in order to determine a “winner”
in terms of prospects response rate.

Why Is It Important?
It’s one of the most important, yet often overlooked,
success principles of business. It is a necessary skill that
allows your business to continue improving your
response rates and profit margins.
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Introduction to Split Testing

Top 4 Reasons To Test & Track:

1) It’s a definitive way to measure your marketing’s
effectiveness in order to make improvement.

2) It could be the difference between you failing or
succeeding in business.

3) It’s how you keep your edge on the competition as
the market gets overcrowded.

juswiddueyul jyouad Suppes) @ Sunsa] Hjds 9 annaIafqo

4) It’s the key to spending less & getting more.
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Introduction to Split Testing

What Should You Test?

1) Subject line

2) Headline

3) Sub-headline

4) Bullet Points

5) Bribe

6) Design Elements
7) Body of Copy

8) Price

9) Bonuses

10) Testimonials
11) Guarantee
12) Offer

13) Payment Plans
14) Etc...
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For a web form split test, go to aweber.com and create 2

web forms that you want to test against each other and
then click on “Create A New Split Test”.

Web FO rms Create a beautiful web form in just 3 clicks!

Turn off any pop-up blockers before using this page. The web form wizard allows you to create hover pops that are immune to pop-up blockers, traditional pop-ups, exit pop-ups,
pop-unders and standard web forms placed within your webpage. If you create more than one web form you will be given the opportunity to split test different forms on your site
automatically and decide which form Is the best to use.

Name Type Displays Submissions S/D Unique Displays S/UD Preview Publish Copy ResetStats Delete

OF Seller Web Form iniine 191 3 1.6% 19 15.8%  Preview  Publish [ cscr [ X |

OF Seller Web Form Version 2 inline 0 [ 0.0% 0 0.0%  Preview  Publish a8

Create A New Web Form

Note: Statistics are delayed 10 minutes.

Spllt TeStS Gather detailed information about which form generates the most new subscribers.

() R

juswiddueyul jyouad Suppes) @ Sunsa] Hjds 9 annaIafqo
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Name your split test and then decide what percentage

of site visitors you want to see each form.
When done, click “Save Split Test”.

Sp”t TeSt WEb FOFmS Test multiple web forms on your website.

Automatically rotate web forms on your website so you can see which headline and offer generates the most subscribers. Enter a name for your split test and the percentage of site
visitors you would like to see each available web form. To exclude a web form from the split test make that split percentage zero.

(s

plit Test Name:
\ OF Home Seller Web Forms|

( OF Seller Web Form:

50 %
OF Seller Web Form Version 2: E ( )

&

50 %
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Then scroll down to your split test and click on
“Get HTML”. Then copy the code.

Spllt TeStS Gather detailed information about which form generates the most new subscribers.

Split Test Actions Web Form Probability Displays Subscribers S/D Unique Displays S/uD

EDIT OF HOME SELLER WEB FORMS OF Seller Web Form Version 2 50% 0 0 0.0% 0 0.0%

OF Seller Web Form 50% 0 0 0.0% 0 0.0%

RESET STATS

DELETE

Note: Statistics are delayed 10 minutes. R
Create A New Split Test

Publish Your Split Test

I Copy and paste the following HTML code into your web page to use this web form split.
="tex! sc; ttp://forms.aweber .com/ form/42

juswiddueyul jyouad Suppes) @ Sunsa] Hjds 9 annaIafqo
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Open a new window browser and go to your wordpress dashboard. Go to

“Widgets” under the appearance tab and click on the upper right corner of the
text widget for your opt in. Paste your code, add a title and click “Save”.

{4} Dashboard ® mortgageassign.com Howdy, Dani Lynn Robison

Screen Options v Help

£ Posta =7 Widgets
(3 Media o
& Links Available Widgets

(@ Pages Drag widgepe#m here to a sidebar on the right 10 activate them. Drag widgets back here 1o deactivate them and delste their seftings.

CJ Comments

The primary widget area

Calendar Categories
’ Text: Froe Home Buyers Guide v ‘
fregorie:

Amonthy archive of your site’s posts Acalendar of your site’s posts Alist or dropdown of 4

Tite:
Custom Menu Links Meta Free Home Buyers Guide
Widgets
Menus Use this widget O;I add one of your custom Your blogrol :o‘: infout, admin. document gatElementByldCal- =
menus as a w n body . ek
Background L = "af:body inline d
Header P ecent Comments Recent Posy if (document e N{
E -
o Your site’s WordPress Pages The most recent comments. gbn your mmﬁ"w“‘"‘"ﬂ"“’"
£ Plugins ="atheadar
& Users Rss Soarch getElementByld("at-footer-2034905514") {
T} Tools Entries from any RSS or Atom feed A search form for your site . gatElomantByld("af-footer-
- 4 className = "atfooter at:quirksMode”:
[7] Settings. Text
Aditrary text or HTML
o
Inactive Widgets <!~ /AWeber Web Form Generator 3.0 —>
O Automatically acd paragraphs

Drag widgets here 1o remove them from the sidebar but keep their seftings.

\ Delete | Close.

o
k=2
0]
(o]
=2
<
(]
(=)}
w
T
=
-
(1]
(%]
=4
=]
oq
7]
-
=
Q
(o]
=%
=
oQ
)
=
=]
=
-
m
3
=3
Q
=
(o]
1]
3
0]
3
=

g
& l k e A%S U
Copyright © 2011 by REI Rockstars, DBA, A division of Creative Entrepreneurs LLC, All Rights Reserved. )

Mark you calendar to check on the split test results once a month.

Sometimes you will have a clear winner early on, sometimes you need
a larger sample in order to determine the winning form.

Ratio of the # of submissions
compared to displays or unique
displays.

Type Displays Submissions S/D Unique Displays S/UD Preview Publish Copy Reset Stats  Delete

OF Seller Web Form inline 191 3 1.6% 19 15.8% Preview Publish coPY

OF Seller Web Form 2 inline 0 0 0.0% 0 0.0% Preview Publish coPY

RESET

Note: Statistics are delayed 10 minutes.
Create A New Web Form

juswiddueyul jyouad Suppes) @ Sunsa] Hjds 9 annaIafqo
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To split test an entire page, go to Google.com/websiteoptimizer. (You should

have access since you’ve already signed up for an analytics and webmaster
account.) After your signed in, click on “Create Another Experiment”

IMy products - Edit

> AdSense = AdWords -~ Analytics - Settings
Calendar - Settings 4 Code i] Docs - Settings

P Google Affiliate Network #) Google Places g’ Groups - Manage subscriptions
® iGoogle - Settings Add content { Picasa Web Albums - Settings @ Sites

©D Talk (%) Voice Q_ Web History

é% Webmaster Tools YouTube

GOug[e Website Optimizer

Experiments My Account

Website Optimizer: Experiment List

G Create another exgeriment)

~
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Choose what type of experiment you want to create.

Google Website Optimizer danilyn

Experiments My Account

Website Optimizer > New

What type of experiment would you like to create?

Not sure which type of experiment is right for you? Learn more about Website Optimizer experiments

1 ==_ A/B Experiment - The simplest way to start testing fast

—

This method compares the performance of entirely different versions of a page. Use it if the points below describe your desired
experiment.

* You are able to publish a new page to test against an existing page
* You want to test a new layout or overall look of a page

=7 Multivariate Experiment - The most robust way to test lots of ideas

&

== This method compares the performance of content variations in multiple locations on a page. Use it if the points below describe
your desired experiment.

* Your page receives more than ~1,000 views a week
* You want to try multiple content changes in different parts of the page simultaneously

juswiddueyul jyouad Suppes) @ Sunsa] Hjds 9 annaIafqo
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Make sure you’ve completed everything on this page so you’re

ready to proceed. Click the box indicating you have completed
these steps and then click “Create”.

Google Website Optimizer danily}

Experiments My Account

Website Optimizer > A/B Experiment Checklist

A/B Experiment Checklist
Before you start, make sure you complete the following:

1. Choose the page you would like to test
[— Examples of potential test pages could be your homepage or a product detail page.
f— r‘ 2. Create alternate versions of your test page
Create and publish different versions of your test page at unique URLs so that Website Optimizer can
"® 2 B randomly display different versions to your users. These URLs could be bookmarked by your users, so
/ i after your experiment finishes, you may want to keep these URLs valid.

e

.

& How many alternate versions should you test?
G y, we r d 100 per page variation over the course of your
experiment. For example, an experiment with 3 page variations will typically need around 300
conversions before drawing any conclusions.

3. Identify your conversion page
This is an existing page on your website that users reach after they've ast cor
For example, this might be the page displayed after a user completes a purchase, signs up for a
newsletter, or fills out a contact form.

(D I've completed the steps above and I'm ready to start setting up my axperiment.)

G () 4—(\_23

Q
l
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Name Your Experiment.

GOugle Website Optimizer

Experiments My Account

Website Optimizer > A/B experiment set-up: Name your experiment and identify pages

v
Name experiment and identify pages > Install and validate JavaScript tags > Preview and start experiment

A/B experiment set-up: Name your experiment and identify pages

1. Name your experiment
The experiment name will help you to distinguish this experiment from others; your users won't see this name.

Experiment name:

Example: My homepage test #1 ) \

juswiddueyul jyouad Suppes) @ Sunsa] Hjds 9 annaIafqo
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Name the pages you want to test and add the url’s. Then add your success

page url (could be your thank you page). Wait for google to verify your pages
(you’ll see a green check mark next to each url). Then click “Continue”.

2. |dentify the pages you want to test

Add as many variations as you like, naming them so you can easily distinguish them in your reports. At least two (including the original)
are required. These URLs could be bookmarked by your users, so after your experiment finishes, you may want to keep these URLs
valid. Learn more

Name: Original page URL: 2}
Original

Example: http://www.example.com/webpage.html

Name: Page variation URL: (2
Variation 1 I \
4 Add another page variation @

3. Identify your conversion page

This is an existing page that users reach after completing a successful conversion. For example, this might be the page displayed after a
user completes a purchase, signs up for a newsletter, or fills out a contact form. Learn more

Conversion page URL:

Example: http://www.example.com/thankyou.html| ] w

(mmes) )

Q
3!
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Select “You will install and validate the

JavaScript tags. Then click “Continue”.

v
Name experiment and identify pages > Install and validate JavaScript tags > Preview and start experiment

A/B Experiment Set-up: Install and Validate JavaScript Tags

Now you need to add the Website Optimizer JavaScript tags to your pages' source code. Learn more
Who will install and validate the JavaScript tags?

O Your webmaster will install and validate JavaScript tags.
Google will provide a link to the installation and validation instructions for you to send to your team. You'll be
able to check on the status by returning to this page.

O You will install and validate the JavaScript tags
You should be comfortable with basic HTML editing, have access to your web pages, and be able to upload
the tagged pages to your server.

«Back [ ( Continue » ) Save progress and finish later

Q
3!
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Copy the code in the “Control and Tracking Script” field.

—= New A/B Experiment
Step 2: Install and validate JavaScript tags

Change your mind about the installation? You can go back and send instructions to your webmaster.

Once you've pasted each of the JavaScript tags into your experiment pages and uploaded them to your webserver, click "Validate pages" at the
bottom of this page so we can make sure everything is good to go.

4

=4 Control and Tracking Script: Paste the following script i diately after the opening <head> tag of your original page'
source code. (7}
<l-- Google Website Optimizer Control Script -->
<script>
function utmx_section(){}function utmx(){}
(function(){var k='3963739271',d=document,l=d.location,c=d.cookie;
function f£(n){ 4
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Go to your wordpress dashboard and click on “Plugins” and then “Add New”.

Search for “Google Website Optimizer For Wordpress” and then click on
“Install Now” and on the next screen click “Activate Plugin”.

Screen Options Help

!@ Install Plugins

Search | Search Results | Upload | r | Newest | Recently Updated

Term ;| google website optimizer | Search Plugins 100items « ¢ 1 of4 » »
Name Version Rating Description

Google Website Optimizer for 2.0 *ﬁi\fﬁﬁ This simple plugin lets you optimize your landing pages (as posts or pages) using the Google
WordPress Website Optimizer without needing to edit the HTML code of the theme. By Filippo Toso.

g% Installing Plugin: Google Website Optimizer for WordPress 2.0
Downloading install package from http://downloads.wordpress.org/plugin/google-website-optimizer-for-wordpress.2.0.zip...
Unpacking the package...

Installing the plugin...

Successfully installed the plugin Google Website Optimizer for WordPress 2.0.

Activate Plugin [JReturn to Plugin Installer

|
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Then go to “Pages” or “Posts” and click on the page you listed for the “Original
Page”. Scroll down to the Google Website Optimizer Plugin and paste the html

code into the “Control Script” field. Then click “Enable” and then click “Update”.

Google Website Optimizer

To use this plugin you must register a Google Website Optimizer account. It's free.

(@ Enable the Google Website Optimizer support for this page/post. ) \

Control Script

<!-- Google Website Optimizer Control Script -->

<script>
Insert here the Control Script provided by the Google Website Optimizer.
You must fill this field only if this page/post is your Original page.

Tracking Script

=

Insert here the Tracking Script provided by the Google Website Optimizer.
You must fill this field only if this page/post is your Original page or a Variation page.

Conversion Script

=

Insert here the Conversion Script provided by the Google Website Optimizer.
You must fill this field only if this page/post is your Conversion page.

Q
(%]
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Go back to the website optimizer window
and copy the “Tracking Script” Code.

/

=9 Tracking Script: Paste the following script i diately after the opening <head> tag of all (1) of your variation pages'
source code. 2}

s.p inser (ga, s);
HnO:
</script>
<1-- End of Google Website Optimizer Tracking Script -->
4

Q
(%]
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Then go back to your wordpress dashboard and go to “Pages” or “Posts” and click
on the page you listed for the “Variation 1 Page”. Scroll down to the Google

Website Optimizer Plugin and paste the html code into the “Tracking Script” field.
Then click to “Enable” and then click “Update”.

Google Website Optimizer

To use this plugin you must register a Google Website Optimizer account. It's free.

) ~_

@ Enable the Google Website Optimizer support for this page/post.

Control Script

g

Insert here the Control Script provided by the Google Website Optimizer.
‘You must fill this field only if this page/post is your Original page.

Tracking Script
<!-- Google Website Optimizer Tracking Script -->
<script type="text/javascript™>
var_gag=_gagll[};
Insert here the Tracking Script provided by the Google Website Optimizer.
‘You must fill this field only if this page/post is your Original page or a Variation page.

Conversion Script

Insert here the Conversion Script provided by the Google Website Optimizer.
‘You must fill this field only if this page/post is your Conversion page.

Q
(%]
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Go back to the website optimizer window

and copy the “Conversion Script” Code.

\ 4
== Conversion Script: Paste the following script i diately after the opening <head> tag of your conversion page's source
code. (2
s.parentNode. insertBefore(ga, s);

nO:
</script>
<!-- End of Google Website Optimizer Tracking Script -->

Q
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Then go back to your wordpress dashboard and go to “Pages” or “Posts” and click
on the page you listed for the “Conversion Page”. Scroll down to the Google

Website Optimizer Plugin and paste the html code into the “Conversion Script” field.
Then click to “Enable” and then click “Update”.

Google Website Optimizer

To use this plugin you must register a Google Website Optimizer account. It's free.

) ~_

@ Enable the Google Website Optimizer support for this page/post.

Control Script

=

4
Insert here the Control Script provided by the Google Website Optimizer.
‘You must fill this field only if this page/post is your Original page.
Tracking Script

4

Insert here the Tracking Script provided by the Google Website Optimizer.
You must fill this field only if this page/post is your Original page or a Variation page.

Conversion Script

<!-- Google Website Optimizer Tracking Script -->

var_gag=_gagll[};
Insert here the Conversion Script provided by the Google Website Optimizer.
‘You must fill this field only if this page/post is your Conversion page.
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Go back to the website optimizer page and scroll down to step 4 and
click “Validate Pages”. Once the new window appears and all pages

are validated (see example below), click “Ok” and then “Continue”.

4. Publish and validate your pages
After you add your tags, publish your updated test, variation, and conversion pages on the web.

We will check your pages to make sure that the scripts are correctly placed.

- Pages not ible? Click "Validate pages" anyway. If we can't access
Validate pages Q something, we'll ask you to manually upload your pages for validation.

/

Gj Validating URLs
+/ Original page — Installation complete
«/ Variation pages (1) — Installation complete

+ Conversion page — Installation complete

Congratulations!
All your pages have been validated and you are ready to
continue to preview and launch your experiment.

<————*“"’®

Copyright © 2011 by REI Rockstars, DBA, A division of Creative Entrepreneurs LLC, All Rights Reserved.
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If your pages are ready for testing,

click “Start Experiment”.

Summary

Although we've validated that the URLs exist and checked the JavaScript code on each page, we strongly recommend you preview your pages for
any layout or markup issues/errors prior to starting your experiment.
@ Preview this experiment now

Once you start your experiment, we will begin displaying your page variations to your site's visitors. Reporting data will be available within a few
hours.

(«Back ) ((Starl Experiment » ) ’ finish |
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Mark you calendar to check on the split test results once a month.

Sometimes you will have a clear winner early on, sometimes you need
a larger sample in order to determine the winning form.

Mortgage Assign Home Page test #1
Running - Pause | Stop | Follow Up | Copy | Settings I Report
Created: Jan 22, 2012 | Launched: Jan 22, 2012

No data has been collected yet. Please wait a day or so in order to start seeing results.

#¥ Est.conv.rate ~ | =®= Original =®= Variation 1
100%

50%
0%

Variations (2) Download: FpoF Elxm. &Elcsv Elisv | S print

£ Disable ‘AICombinaﬁons (2) v | Key: = Winner - Inconclusive ® Loser 7/

juswiddueyul jyouad Suppes) @ Sunsa] Hjds 9 annaIafqo

(J  Variation Status () Est. conv. rate B‘:";:.: ;’ X ommau‘ Conv./Visitors (2)
Original - + = — 0/0
. Collecting data. No high-confidence winner found yet. Learn more I
O Variation 1 - & — — 0/0
Show rows: (15 | <1101 > ||

>
)9 -
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Virtual Marketing Blueprint

Lead Generation

Addendum:
¥ Addendum: Split Test Results

Q
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Addendum: Split Test Results

Split Test Results...The Winner Is...

* You Should Test Everything You Possibly Can!

* You have no idea how much money you are leaving on the table
right now. You might be missing out on 80% of your profits
because you think you know what your market wants when the
truth is, none of us do. You can run surveys, pick up the phone,
and network with your market face-to-face and still be proven
wrong by a split test.

e These test results are to give you examples only, they are not
intended to encourage you to not test things yourself. Every
market is different.

Q
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Addendum: Split Test Results

Split Test Results...The Winner Is...

e The video with copy out-pulled the text only version by an insane 50%.

* In one test, a size 16 font out-pulled a size 24 font by 32%.

¢ We tested the effects of various background colors on the conversion rates
of our capture pages. Navy blue, Sky blue, and light grey. To our surprise
navy blue background decreased conversion 70% over the white
background! Whereas the light blue increased conversions by 16%.

* We tested ared “buy now” button against a standard blue hyper text link
one. The blue text out-pulled the red button by 11%!

¢ Placing a red headline on all of their testimonials increased their
conversions by a whopping 34%

¢ Some people will swear up and down that fonts with little feet on them like
Times New Roman (serif fonts) will always out-pull fonts that don't have
feet like Helvetica, Tahoma, or Arial (sans- serif fonts). Well, in a way,
they're right, but only offline.

Q
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Addendum: Split Test Results

Split Test Results...The Winner Is...

¢ |t all comes down to readability. It's easier to read a sans serif font online
then it is to read a font like Times New Roman. So that bumps up the
number of people reading your ads, which most often leads to more sales.

e They've discovered that changing all body text to Arial 12 point font will
show a readability increase of 31%-36%!

e The experts say that the P.S. or post script is the second most read part of
your sales letter next to the headline. So it really shouldn't surprise
anybody if small changes here would yield massive results.

e Placing a testimonial under their P.S. increased their conversions by 19%!

o Offering customers the option to buy using a payment plan increases
conversions 32%. However, only about 17% of the sales chose the
payment plan.

¢ Placing an 800# on your site and taking phone orders will increase your
conversions by 30%.

Q
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Addendum: Split Test Results

Split Test Results...The Winner Is...

e HTML versus plain text emails.... plain text delivered 4% more clicks
* Video lead capture page vs. Lead Capture page... Video 26.2% - original
18.1%
* Auto play video vs. video with buttons... Auto play won 18.1% to 12.5%
¢ Add to cart button vs Timed button... Timed button won 2.38% to .76%
e Headline vs. Headline with picture... Headline wins 21% to 18.9% (no
picture)
e Gray Background vs Blue Background vs White Background
e Gray 13.3% Blue 12.0% White 11.9%
¢ “Make Money” headline vs “Free Gift” headline
* Make money 9.24% Free gift 5.96%
* Headline vs No Headline.... Headline won 37.8% to 32.7%
* Long form sales letter vs Video Sales Letter.... Long form 9% to 6.9%
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Addendum: Split Test Results

Split Test Results...The Winner Is...

One of our VMB Mottos is....

ALWAYS...

TEST --> TRACK --> TWEAK
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Virtual Marketing Blueprint

Lead Generation
Objectives:

M Creating a Profitable List Building Bribe

M Creating & Installing Custom Web Forms
M Writing High Powered Auto Responders

M Setting Up Your Email Marketing System

M Simple System To Create Squeeze Pages

[ Split Testing & Tracking Profit Enhancement
M Addendum: Split Test Results

Lgeltans

VMB: Lead Generation Homework

%Q i

Homewwk session, you should complete

1)
2)
3)
4)
5)
6)

Prior to the start of the next

the following tasks:

a—— Q "

Create an Ethical List Building Bribe

Create & Install Your Web Form

Werite Your Auto Responders

Set Up Your Email Marketing System

Create A Squeeze Page & Install A New Web Form
Create A 2nd Squeeze Page to Split Test & Track Against
Your First Squeeze Page

Lgelstars




Thank You!

‘We look forward to seeing you on the next
Virtual Marketing Blueprint Q & A Session!
Dani Lynn, Flip, Tucker and Sasha

Q
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Virtual Marketing Blueprint

Virktual
al‘keting
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Virtual
Virtual
Virtual

Virtual
Marketing
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