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Copy = Words.  Copywriting is the art of 
writing for advertising and has been called 
the “Million Dollar Skill”. It requires linguistic, 
persuasive and sometimes poetic skills. A 
copywriter uses all these skills to come up 
with text, headlines or tag lines which help 
sell a product, service, opinion, etc...
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1.  Did you personalize the copy in any way with name, address, handwriting, etc..?  (not 
always applicable)
2.  Did you add any audio/video along with text?  (not always applicable)
3.  Did you use case studies, examples or testimonials?
4.  Did you tell the prospect what to do next?  Is there a call to action?
5.  Is your headline benefit driven?
6.  Is your message consistent?   Headline, Title, Body, etc?
7.  Does your headline hit a bulls eye for the prospects true concern?
8.  Did you give the reader what you promised in your headline?  
9.  Did you back up your headline with facts to prove your case and establish yourself as 
the expert?
10.  Is your copy simple and easy to read and is it clean and focused with paragraphs that 
are 4 lines or less?
11.  Does your copy include stories and is it conversational & use simple language so that 
when a reader is reading, they feel like you are talking directly to them?
12.  Did you use the word “you” or “your” at least 10 times more than the word “I” or “we”?
13.  Did you address the WIIFM (What’s In It For Me) factor?
14.  Does your content answer the question “Why Should I Care?”
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In all copy, relevancy is key #1!  Your copy could be top notch and if 
you’re content isn’t relevant to your reader, it doesn’t matter!!

Everyone should be a student of copywriting because no matter who 
you are in life, we all have to sell someone something at some point.  
Husbands to wives (vice versa), parents to children, employees to 
bosses (vice versa), etc/

You can also outsource all of your writing to professional copywriters if 
you want too and if you have the budget for it.  However, should you 
choose this  option, I recommend continual learning for a few reasons:

1.  So you know who to hire (and more importantly who not to hire)
2.  So you can write effective email broadcasts (real time emails)
3.  So you can insert your personal stories or your personality to the 
professional content.
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Thank You!

We look forward to seeing you on the next
Virtual Marketing Blueprint Q & A Session!

Dani Lynn, Flip, Tucker and Sasha


