
Welcome To



Virtual	  Marke,ng	  Experts



Virtual	  Marke,ng	  Blueprint	  Concept	  

The	  Virtual	  Marke,ng	  Blueprint	  Program	  
was	  designed	  to	  provide	  you	  with	  an	  easy	  

to	  follow,	  step	  by	  step	  process	  of	  
incorpora,ng	  key	  internet	  marke,ng	  

concepts	  into	  your	  business.



Virtual	  Marke,ng	  Blueprint

Analyzing	  The	  Compe11on

Objec1ves:
1)	  	  Analyzing	  The	  Compe,,on	  Overview
2)	  	  Defining	  Key	  SEO	  Compe,,on	  Factors	  
3)	  	  Downloading	  SEO	  Tools
4)	  	  Evalua,ng	  Your	  SEO	  Compe,,on
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Introduc,on	  to	  Compe,,on

Online	  Compe11on

	  	  	  	  	  What	  Is	  It?	  
Any	  online	  presence	  that	  is	  compe1ng	  against	  you	  for	  
the	  same	  keywords.	  

	  	  	  	  Why	  Is	  It	  Important?
Analyzing	  your	  compe11on	  will	  help	  you	  gain	  the	  
knowledge	  you	  need	  to	  pick	  your	  baBles	  as	  well	  as	  
develop	  game	  plans	  to	  beat	  the	  compe11on	  you	  
choose	  to	  go	  aCer.
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Two	  Components	  of	  Compe11on

1)	  	  Amount	  of	  Compe,,on
•	  How	  many	  people	  are	  compe,ng	  for	  a	  par,cular	  

keyword	  or	  phrase?
•	  Is	  this	  niche	  high	  compe,,on	  or	  low	  compe,,on?

2)	  	  Strength	  of	  Compe,,on
•	  How	  strong	  is	  your	  compe,,on?
•	  How	  much	  ,me,	  money	  and	  work	  would	  it	  take	  to	  

outrank	  them?
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Factors	  Used	  To	  Analyze	  The	  Compe11on

•	  	  #	  of	  links
•	  	  #	  of	  root	  domains
•	  	  Page	  Authority
•	  	  Anchor	  Text	  Density
•	  	  On	  Page	  Factors
•	  	  Page	  Rank	  of	  Domain
•	  	  Other	  SE	  Factors
•	  	  Domain	  Authority
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Picking	  Your	  BaBles...

Here	  you	  have	  your	  professional	  body	  
builders	  with	  a	  lot	  of	  online	  experience	  and	  
educa,on.

Here	  you	  have	  a	  lightweight	  with	  no	  prior	  
online	  experience.

Here	  you	  have	  your	  champion	  body	  builders	  
with	  many	  pages	  like	  Wikipedia,	  Amazon,	  
Realtor.com,	  Big	  Brand	  Names,	  etc...
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Search	  Engine	  Champions...

Don’t	  expect	  to	  beat	  the	  
champions	  unless	  you	  have	  
the	  1me	  and	  money	  to	  do	  so.

It’s	  possible,	  but	  these	  huge	  
names/brands	  have	  enormous	  
marke1ng	  budgets.
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Who	  Is	  Your	  “True”	  Compe11on?

The	  Top	  3	  Results	  in	  Google
-‐	  Minus	  the	  “Champions”
-‐	  Minus	  youtube	  videos
-‐	  Minus	  shopping	  results
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When	  Should	  You	  Consider	  S1cking	  Around	  
When	  You	  Find	  Champions...

1)	  	  There’s	  plenty	  of	  traffic	  to	  make	  it	  
worth	  your	  efforts.

2)	  	  You	  have	  a	  chance	  of	  bea,ng	  one	  of	  the	  	  
page	  1	  “true”	  compe,tors	  that’s	  in	  a	  lower	  
posi,on.
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The	  Top	  Reason	  People	  Fail	  Online...

	  They	  don’t	  assess	  the	  strength	  of	  their	  online	  
compe,,on	  before	  crea,ng	  a	  new	  website	  
or	  targe,ng	  a	  certain	  niche	  or	  certain	  
keywords	  and	  phrases.
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