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Virtual	  Marke,ng	  Experts



Virtual	  Marke,ng	  Blueprint	  Concept	  

The	  Virtual	  Marke,ng	  Blueprint	  Program	  
was	  designed	  to	  provide	  you	  with	  an	  easy	  

to	  follow,	  step	  by	  step	  process	  of	  
incorpora,ng	  key	  internet	  marke,ng	  

concepts	  into	  your	  business.
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5)	  	  Addendum:	  	  Blogs	  &	  Internal	  Linking
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Introduc,on	  to	  On	  Page	  SEO

On	  Page	  SEO

	  	  What	  Is	  It?	  
SEO	  strategies	  that	  are	  implemented	  within	  your	  
website.

•	  	  On	  page	  =	  pages	  on	  your	  website	  whereas	  when	  we	  go	  over	  
Off	  Page	  SEO,	  off	  page	  =	  pages	  off	  your	  website.

	  	  

	  	  	  	  Why	  Is	  It	  Important?
On	  page	  SEO	  strategies	  are	  used	  to	  help	  the	  search	  
engine	  bots	  be	  able	  to	  find	  your	  content	  and	  understand	  
quickly	  what	  it’s	  about.



Introduc,on	  to	  On	  Page	  SEO

On	  Page	  SEO	  Factors
•	  	  Organiza-on	  of	  Content	  
•	  	  Content	  Components
•	  	  Title	  Tags
•	  	  Meta	  Descrip-on
•	  	  Meta	  Keywords
•	  	  Permalinks
•	  	  Internal	  Linking
•	  	  Duplica-on	  &	  301	  Directs	  	  	  

On	  Page	  SEO	  Influences	  Rankings	  By	  Approx.	  20%
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Introduc,on	  to	  “Low	  Hanging	  Fruit”

On	  Page	  SEO’s	  “Low	  Hanging	  Fruit”

	  	  	  What	  Is	  It?	  
Title	  Tag,	  Meta	  Descrip-on,	  Meta	  Keywords	  &	  
Permalinks

	  	  
	  	  Why	  Is	  It	  Important?	  

Search	  engines	  use	  this	  informa-on	  to	  help	  iden-fy	  &	  
categorize	  what	  your	  web	  page	  is	  relevant	  for.



Introduc,on	  to	  “Low	  Hanging	  Fruit”

Title	  for	  my	  home	  page Descrip,on	  for	  my	  home	  page

Example	  Meta	  Keywords:	  	  Mortgage	  Assignment	  Profit	  Review,	  
Mortgage	  Assignment	  Profits	  Review,	  Mortgage	  Assignment,	  
Mortgage	  Assignments

Title	  for	  my	  home	  page
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Introduc,on	  to	  “Low	  Hanging	  Fruit”

Title	  for	  a	  3rd	  ,er	  keyword

Descrip,on	  for	  a	  3rd	  ,er	  keyword

Permalink

Title	  for	  a	  3rd	  ,er	  page
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Introduc,on	  to	  “Low	  Hanging	  Fruit”

Title	  Tag	  Guidelines
•	  	  Keyword	  in	  ,tle	  tag	  
•	  	  65	  characters	  or	  less	  (google	  limita,ons)
•	  	  Consider	  Branding	  

•	  	  Get	  Distressed	  Seller	  Leads	  |	  REI	  Rockstars
•	  	  Think	  “Conversion”	  first.	  	  

•	  	  Write	  compelling	  copy	  &	  create	  emo,onal	  response	  if	  
possible.	  	  Once	  You	  Rank...Get	  The	  Click!	  

•	  	  Don’t	  look	  spammy	  (all	  caps,	  stuffing	  keywords)
•	  	  By	  Default	  Title	  Tags	  for	  your	  home	  page	  is	  configured	  in	  
secngs	  and	  other	  pages,	  the	  ,tle	  tag	  by	  default	  is	  the	  ,tle	  of	  
your	  post	  or	  page.	  	  	  You	  can	  configure	  these	  with	  plugins	  though.
•	  	  Title	  Tags	  =	  Avg.	  Importance	  in	  SEO
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Introduc,on	  to	  “Low	  Hanging	  Fruit”

Meta	  Descrip-on	  Guidelines

•	  	  Short	  summary	  of	  what	  your	  content	  is	  about
•	  	  Google	  Bots	  use	  this	  to	  determine	  what	  your	  page	  is	  about
•	  	  Users	  look	  at	  this	  to	  see	  if	  your	  website	  is	  relevant	  to	  what	  
they	  are	  looking	  for.
•	  	  By	  default,	  google	  will	  use	  the	  copy	  on	  your	  web	  page	  to	  put	  
in	  the	  descrip,on	  if	  you	  haven’t	  configured	  this.	  	  It	  chooses	  copy	  
that	  contains	  keywords	  searched	  by	  the	  user.
•	  	  Don’t	  look	  spammy	  (all	  caps,	  stuffing	  keywords)
•	  	  Write	  for	  conversion...get	  the	  click!
•	  	  160	  characters	  or	  less
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Introduc,on	  to	  “Low	  Hanging	  Fruit”

Meta	  Keywords	  Guidelines
•	  	  Some	  search	  engines	  s,ll	  use	  these	  but	  largely	  ignored	  
otherwise
•	  	  Can	  be	  scraped	  by	  others,	  don’t	  use	  money	  keywords
•	  	  Put	  in	  6	  -‐	  8	  keywords	  that	  are	  related	  to	  the	  post	  or	  page

Permalink	  Notes
•	  	  Permalinks	  default	  to	  your	  ar,cle	  ,tle	  and	  some,mes	  will	  
populate	  before	  you	  finish	  your	  ,tle.
•	  	  If	  you	  had	  to	  abbreviate	  something	  in	  your	  menu,	  you	  may	  
want	  to	  change	  your	  permalink	  to	  full	  keyword.
•	  	  Always	  double	  check	  permalink	  in	  case	  it	  populated	  early
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Introduc,on	  to	  “Low	  Hanging	  Fruit”

Do	  Follow	  Links
•	  	  These	  are	  links	  on	  any	  website	  that	  indicate	  to	  the	  google	  
bots	  that	  they	  should	  FOLLOW	  that	  link	  to	  the	  next	  web	  page.
•	  	  Do	  Follow	  Links	  provide	  link	  juice	  to	  the	  page	  they	  link	  too.

No	  Follow	  Links
•	  	  These	  are	  links	  on	  any	  website	  that	  indicate	  to	  the	  google	  
bots	  that	  they	  should	  NOT	  FOLLOW	  that	  link	  to	  the	  next	  web	  
page.
•	  	  No	  Follow	  links	  do	  not	  provide	  link	  juice	  but	  they	  s,ll	  provide	  
a	  link	  for	  other	  users	  to	  gain	  access	  to	  another	  page.
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Go	  to	  your	  wordpress	  dashboard	  and	  click	  on	  “Plugins”	  
under	  the	  le_	  side	  dashboard	  menu.	  Click	  on	  “Add	  New”.

WWN	  
Update
Step	  1

1

2
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Search	  for	  “Pla-num	  SEO”.	  	  
Click	  on	  “Install	  Now”	  under	  Pla-num	  SEO	  Pack.

1

2

WWN	  
Update
Step	  2
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Once	  Installed,	  Click	  on	  “Ac-vate	  Plugin”
WWN	  
Update
Step	  3
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If	  you’ve	  already	  started	  adding	  data	  to	  your	  All	  in	  One	  SEO	  
fields	  in	  your	  pages,	  Go	  to	  “Pla-num	  SEO”	  at	  the	  bobom	  under	  the	  le_	  
hand	  dashboard	  menu	  and	  then	  click	  on	  “Migrate	  From	  All	  In	  One	  SEO”.

1

3

2

NOTE

WWN	  
Update
Step	  4
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When	  finished	  with	  migra-on	  (if	  it	  was	  needed),	  click	  on	  “Pla-num	  SEO”	  
under	  le_	  hand	  side	  dashboard	  menu.	  	  Configure	  your	  Home	  Title,	  

Descrip-on	  &	  Keywords	  &	  then	  scroll	  down	  to	  click	  “Update	  Op-ons”.

1

WWN	  
Update
Step	  5

2

3
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Conversion	  is	  key	  when	  wri-ng	  your	  Title	  &	  Descrip-ons.	  	  Think	  
conversion	  first	  -‐	  SEO	  second.	  	  	  Never	  duplicate	  -tles	  and	  descrip-ons	  
for	  any	  pages.	  	  Don’t	  use	  “money”	  keywords	  in	  meta	  keyword	  box.

WWN
Step	  5
Example

Title	  for	  my	  home	  page Descrip,on	  for	  my	  home	  page

Title	  for	  a	  3rd	  ,er	  keyword

Descrip,on	  for	  a	  3rd	  ,er	  keyword

Example	  Meta	  Keywords:	  	  Mortgage	  Assignment	  Profit	  Review,	  
Mortgage	  Assignment	  Profits	  Review,	  Mortgage	  Assignment,	  
Mortgage	  Assignments
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Go	  back	  to	  “Plugins”	  under	  the	  le_	  dashboard	  menu	  and
click	  on	  “Deac-vate”	  Under	  the	  All	  in	  One	  SEO	  Pack	  Plugin.

1

2

3

WWN	  
Update
Step	  6
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Click	  on	  “Delete”	  Under	  the	  All	  in	  One	  SEO	  Pack	  Plugin.	  	  
In	  the	  next	  window,click	  on	  “Yes,	  Delete	  these	  files”.

1

2

3

WWN	  
Update
Step	  7
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Go	  To	  “Pages”	  Under	  the	  le_	  hand	  dashboard	  menu.
Then	  click	  on	  the	  page	  you	  want	  to	  work	  on.

Step
1

1

2
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Double	  check	  your	  permalink.	  	  Does	  it	  contain	  
your	  keywords?	  	  	  If	  not,	  click	  “Edit”.

Step
2

1

2
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Add	  your	  keywords	  with	  dashes	  in	  between	  words	  and	  then
click	  “Okay”.	  	  Then	  click	  “Update”	  to	  save	  page.

Step
3

1

2
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Scroll	  down	  to	  the	  “Pla-num	  SEO	  Pack”	  Sec-on.	  
Configure	  the	  Title,	  Descrip-on	  &	  Keywords	  for	  this	  page.	  	  

Click	  on	  appropriate	  index	  &	  follow	  tags	  &	  then	  click	  “Update”.

Step
4

1

2

3

4
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Repeat	  Steps	  1	  -‐	  4	  for	  all	  remaining	  pages	  &	  posts.
Note:	  	  You	  may	  want	  to	  save	  these	  in	  an	  outside	  file	  as	  well.

Step
5
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Introduc,on	  to	  Internal	  Linking

Internal	  Linking

	  	  	  What	  Is	  It?	  
Linking	  to	  and	  from	  pages	  within	  your	  website.

	  	  
	  	  Why	  Is	  It	  Important?	  

When	  Google	  Bots	  see	  a	  link	  in	  your	  site,	  they	  iden-fy	  
that	  link	  as	  a	  reference	  to	  another	  important	  page	  on	  or	  
off	  your	  site	  and	  it	  passes	  authority	  on	  to	  that	  page.



Introduc,on	  to	  Internal	  Linking

Top	  Level	  
Keyword

2nd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

2nd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

2nd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

2nd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

2nd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

Top	  Level	  =	  Main	  Market	  Keyword

2nd	  Tier	  =	  Money	  Keywords	  (Keywords	  you	  are	  really	  trying	  to	  rank	  for)

3rd	  Tier	  =	  Longtail	  Keywords	  that	  support	  your	  money	  keywords

Top	  Level	  =	  Home	  Page,	  2nd	  Tier	  =	  Categories,	  3rd	  Tier	  =	  Sub-‐Pages

O
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Introduc,on	  to	  Internal	  Linking

Top	  Level	  
Keyword

2nd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

2nd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

2nd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

2nd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

2nd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier
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Introduc,on	  to	  Internal	  Linking

Types	  of	  Internal	  Linking:	  	  Contextual	  Linking
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Introduc,on	  to	  Internal	  Linking

Types	  of	  Internal	  Linking:	  	  Related	  Posts/Pages
You	  can	  do	  this	  manually	  or	  with	  a	  plugin...
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Introduc,on	  to	  Internal	  Linking

Types	  of	  Internal	  Linking:	  	  Side	  Bar
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Introduc,on	  to	  Internal	  Linking

Types	  of	  Internal	  Linking:	  	  Top	  Naviga-on	  Bar
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Introduc,on	  to	  Internal	  Linking

Dog	  
Obedience	  
Training

Crate	  Training

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

Dog	  Breeds

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

House	  Training

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

Puppy	  Names

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

Puppy	  Training

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

Case	  Study:
Dog-‐Obedience-‐Training-‐Review.com

O
bjec-ve	  3	  	  Internal	  Linking	  Strategy	  Training



Introduc,on	  to	  Internal	  Linking

Example	  of	  Internal	  Linking	  in	  Side	  Bars
dog-‐obedience-‐training-‐review.com
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Introduc,on	  to	  Internal	  Linking

Example	  of	  Internal	  Linking:	  Contextual
dog-‐obedience-‐training-‐review.com

Also	  no-ce	  
use	  of	  bold	  
context

throughout	  
ar-cle
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Introduc,on	  to	  Internal	  Linking

Example	  of	  Internal	  Linking:	  Related	  Posts/Pages
dog-‐obedience-‐training-‐review.com
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Introduc,on	  to	  Internal	  Linking

Internal	  Linking	  Tips

•	  	  Internal	  Linking	  is	  integral	  to	  SEO	  
Success	  and	  one	  of	  the	  most	  
overlooked	  components	  of	  SEO
•	  	  As	  3rd	  ,er	  pages	  (less	  compe,,ve	  
pages)	  gain	  authority	  through	  inbound	  
links,	  2nd	  ,er	  pages	  start	  gaining	  
authority	  as	  well.
•	  	  Rocket	  ship	  example
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Introduc,on	  to	  Internal	  Linking

Top	  Level	  
Keyword

2nd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

2nd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

2nd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

2nd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

2nd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier
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Determine	  your	  linking	  strategy.	  	  
Step
1

Linking	  Strategies:
•	  	  Contextual
•	  	  Related	  Posts
•	  	  Side	  Bar
•	  	  Naviga,on	  Bar

Example:
•	  	  Related	  Posts	  &	  

Contextual	  on	  Tier	  2
•	  	  Contextual	  on	  Tier	  3
•	  	  Side	  Bar	  

O
bjec-ve	  3	  	  Internal	  Linking	  Strategy	  Training



Create	  a	  text	  document	  with	  the	  url	  of	  every	  page
on	  your	  site	  you	  plan	  on	  linking	  too.

Step
2

Ar,cle	  Title
Ar,cle	  URL
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Go	  to	  each	  page	  and	  begin
implemen-ng	  your	  linking	  strategy.

Step
3
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For	  contextual	  linking:	  	  Highlight	  appropriate	  words
and	  then	  click	  on	  the	  “insert	  link”	  icon.

Step
4

2

1
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Copy	  the	  url	  you	  want	  this	  text	  to	  link	  too	  and	  paste	  it	  
into	  the	  URL	  field.	  Then	  type	  in	  the	  ar-cle	  -tle	  into	  the	  

-tle	  field	  and	  click	  “Add	  Link”.

Step
5

1
2

3
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Verify	  link	  was	  added	  by	  change	  of	  color	  and	  underline,	  then	  click	  
“update”.	  	  	  Go	  to	  live	  web	  page	  to	  verify	  link	  works	  correctly.

(If	  you	  need	  to	  fix	  a	  link,	  just	  highlight	  the	  link	  &	  click	  on	  the	  “unlink”	  icon	  and	  start	  again.)

Step
6

1

2
Unlink
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For	  related	  post	  linking:	  	  Scroll	  to	  area	  of	  post	  you	  want	  to	  add	  
related	  links	  and	  type	  in	  -tles.	  	  (Add	  bullet	  points	  if	  you	  want	  and	  

then	  link	  to	  the	  appropriate	  post	  by	  repea-ng	  steps	  4	  -‐	  6.)

Step
7

If	  you	  want	  bullet	  points,	  highlight	  text	  
and	  then	  click	  Bullet	  Point	  icon
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For	  related	  post	  linking:	  	  You	  Can	  Also
Install	  “Yet	  Another	  Related	  Posts	  Plugin”.

Plugin
Op-on
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For	  side	  bar	  linking:	  	  Go	  to	  “Link	  Categories”	  
under	  the	  le_	  dashboard	  “links”	  tab.

Step
8
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Add	  “Featured	  Ar-cles”	  (or	  something	  similar	  you	  may	  like)	  to	  
the	  name	  field.	  	  Then	  add	  “featured-‐ar-cles”	  to	  the	  slug	  field.

Click	  “Add	  New	  Link	  Category”.

Step
9

1

2

3

O
bjec-ve	  3	  	  Internal	  Linking	  Strategy	  Training



Next,	  go	  to	  “All	  Links”	  under	  the	  le_	  dashboard	  menu.
Step
10
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Start	  by	  dele-ng	  all	  default	  wordpress	  links	  if	  you	  
haven’t	  already.	  	  	  Check	  the	  box	  next	  to	  “Name”	  

and	  this	  will	  select	  all	  links.

Step
11
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Then	  use	  the	  drop	  down	  menu	  to	  select	  “Delete”	  
and	  then	  click	  “Apply”.

Step
12

1

2
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Then	  click	  “Add	  New”.
Step
13
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Add	  the	  Name	  of	  the	  link,	  then	  the	  copy/paste	  the	  url,	  then	  type	  in	  
the	  full	  descrip-on	  &	  then	  check	  the	  appropriate	  category	  box.	  	  
Then	  Click	  “Add	  Link”.	  	  (Check	  website	  to	  verify	  the	  link	  works.)

Step
14

NOTE:	  	  You	  must	  
have	  the	  link	  

widget	  ac-ve	  for	  
this	  linking	  

strategy	  to	  work.

1

2

3

4

5

Important
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For	  top	  naviga-on	  bar	  linking:	  	  Go	  to	  “Menus”	  
under	  the	  le_	  dashboard	  “Appearance”	  tab.

Step
15
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Create	  a	  custom	  menu	  name	  of	  your	  choosing	  and	  
type	  it	  into	  the	  “menu	  name”	  field	  and	  

then	  click	  “Create	  Menu”.

Step
16

21
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Use	  the	  drop	  down	  menu	  under	  “Header	  Menu”
	  to	  choose	  your	  custom	  menu	  and	  then	  click	  “Save”.	  

Step
17

1

2
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Scroll	  down	  to	  pages	  and	  check	  the	  menu	  items	  
that	  you	  wanbo	  appear	  in	  your	  main	  website	  menu	  

and	  click	  “Add	  to	  Menu”.

Step
18

2

1
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Drag	  boxes	  around	  to	  put	  the	  menu	  items	  in	  order.	  	  Indent	  a	  
menu	  item	  if	  you	  want	  it	  to	  follow	  under	  a	  2nd	  -er	  main	  

menu	  item.	  	  When	  done,	  click	  “Save	  Menu”	  and	  check	  website.

Step
19

Indented	  Page

1

2

O
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Virtual	  Marke,ng	  Blueprint

Next	  Video...

Objec-ves:

1)	  	  Introduc,on	  To	  On	  Page	  SEO
2)	  	  Reviewing	  On	  Page	  SEO’s	  “Low	  Hanging	  Fruit”
3)	  	  Internal	  Linking	  Strategy	  Training	  
4)	  	  Closely	  Guarded	  On	  Page	  SEO	  Secrets
5)	  	  Addendum:	  	  Blogs	  &	  Internal	  Linking	  
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On	  Page	  SEO

Objec-ves:

1)	  	  Introduc,on	  To	  On	  Page	  SEO
2)	  	  Reviewing	  On	  Page	  SEO’s	  “Low	  Hanging	  Fruit”
3)	  	  Internal	  Linking	  Strategy	  Training	  
4)	  	  Closely	  Guarded	  On	  Page	  SEO	  Secrets
5)	  Addendum:	  	  Blogs	  &	  Internal	  Linking	  
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Introduc,on	  to	  SEO	  Secrets

SEO	  Secrets

	  	  	  What	  Is	  It?	  
Lible-‐known	  facts	  that	  will	  help	  your	  On	  Page	  SEO	  efforts:

•	  	  Duplica-on	  Penal-es
•	  	  301	  Direct
•	  	  Footer	  Menu	  Items

	  	  Why	  Is	  It	  Important?	  
These	  are	  items	  most	  people	  don’t	  even	  know	  about	  and	  
they	  have	  an	  affect	  on	  your	  SEO	  Rankings.



SEO	  Secrets

Lible-‐Known	  SEO	  Tips:

•Don’t	  duplicate	  ,tle	  tags	  &	  descrip,ons
•	  	  Google	  bots	  are	  lazy	  so	  they	  will	  assume	  every	  post	  is	  
about	  the	  same	  thing	  which	  means	  duplicate	  content.	  	  The	  
will	  stop	  crawling	  which	  means	  the	  page	  doesn’t	  get	  
indexed	  and	  you	  may	  be	  penalized.

•	  	  Configure	  www.	  to	  non-‐www.	  
•	  	  NOT	  doing	  this	  puts	  you	  at	  risk	  for	  a	  duplicate	  content	  
penalty	  which	  will	  lower	  your	  rankings
•	  	  Wordpress	  does	  this	  for	  you	  in	  “Secngs”
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SEO	  Secrets

Lible-‐Known	  SEO	  Tips:

•	  	  Broken	  links
•	  Search	  engines	  will	  penalize	  you	  for	  broken	  links.	  	  Most	  
common	  problem	  is	  from	  permalink	  changes.	  301	  Directs	  	  
by	  the	  Pla,num	  SEO	  plugin	  help	  fix	  this.

•	  Footer	  Menus
•	  	  You	  can	  add	  footer	  menus	  to	  link	  to	  more	  ar,cles	  
(especially	  3rd	  ,er	  ar,cles	  that	  are	  poorly	  wrilen	  by	  
outsourcers).	  	  
•	  	  This	  is	  an	  advanced	  SEO	  strategy	  and	  you	  can	  customize	  
a	  footer	  menu	  the	  same	  way	  you	  customized	  your	  main	  
menu.

O
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Virtual	  Marke,ng	  Blueprint

Next	  Video...

Objec-ves:

1)	  	  Introduc,on	  To	  On	  Page	  SEO
2)	  	  Reviewing	  On	  Page	  SEO’s	  “Low	  Hanging	  Fruit”
3)	  	  Internal	  Linking	  Strategy	  Training	  
4)	  	  Closely	  Guarded	  On	  Page	  SEO	  Secrets
5)	  	  Addendum:	  	  Blogs	  &	  Internal	  Linking	  
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On	  Page	  SEO
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Addendum
:	  	  Blogs	  And	  Internal	  Linking

Introduc,on	  to	  Blogs

Advantages	  To	  Adding	  A	  Blog	  To	  Your	  Site

•	  	  Blogs	  ensure	  fresh	  content	  is	  con,nually	  added
•	  	  Blogs	  are	  very	  social	  	  (they	  get	  shares,	  likes,	  etc)

•	  	  Fresh	  content	  ranks	  beler	  with	  Panda
•	  	  Social	  aspects	  rank	  beler	  with	  Panda

•	  	  Posts	  link	  to	  pages	  and	  as	  blog	  posts	  gain	  in	  authority,	  
so	  does	  pages	  and	  overall	  site.



Internal	  Linking	  &	  Blogs

Top	  Level	  
Keyword

2nd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

2nd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

2nd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

3rd	  Tier

Post

Post

Post

Post

Post

Addendum
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Introduc,on	  to	  Blog	  Linking

Blog	  Linking	  Tips
•	  	  Make	  it	  natural	  &	  vary	  your	  strategy
•	  	  Don’t	  force	  or	  overstuff	  links	  into	  posts

•	  	  2	  -‐	  3	  is	  average,	  5	  max
•	  	  Link	  to	  different	  pages,	  including	  home	  page
•	  	  Link	  to	  other	  posts	  on	  blog
•	  	  Don’t	  always	  have	  links	  in	  your	  posts	  

•	  	  Write	  personal	  posts	  that	  don’t	  necessarily	  have	  to	  do	  
with	  your	  “keywords”	  and	  therefore	  linking	  doesn’t	  
make	  sense.

•	  	  Change	  up	  your	  anchor	  text
•	  	  Change	  up	  the	  number	  of	  links	  per	  post

Addendum
:	  	  Blogs	  And	  Internal	  Linking



Blog	  Pos-ng	  Warning
	  	  
	  	  	  	  	  Warning:	  	  Let	  your	  site	  sit	  too	  

long	  without	  pos,ng	  new	  
content...you	  start	  to	  lose	  
ranking,	  especially	  new	  sites.

	  	  	  	  	  Keep	  pos,ng	  fresh	  content,	  
even	  if	  it’s	  outsourced	  content.	  	  

	  	  	  	  	  Develop	  a	  pos,ng	  strategy.

Warning:	  	  Blog	  Pos,ng
Addendum

:	  	  Blogs	  And	  Internal	  Linking



Virtual	  Marke,ng	  Blueprint	  

On	  Page	  SEO

Objec-ves:

	  	  Introduc,on	  To	  On	  Page	  SEO
	  	  Reviewing	  On	  Page	  SEO’s	  “Low	  Hanging	  Fruit”
	  	  Internal	  Linking	  Strategy	  Training
	  	  Closely	  Guarded	  On	  Page	  SEO	  Secrets
	  	  Addendum:	  	  Blogs	  &	  Internal	  Linking



VMB:	  On	  Page	  SEO	  Homework

	  

1) Upload	  Pla,num	  SEO	  Pack	  Plugin
2) Add	  Title	  Tags,	  Meta	  Descrip,on,	  Meta	  Keywords	  &	  Correct	  

Permalinks	  To	  All	  Pages	  &	  Posts.
3) Determine	  &	  Implement	  Your	  Internal	  Linking	  Strategy
4) Determine	  &	  Implement	  Your	  Blog	  Linking	  &	  Pos,ng	  Strategy

Prior	  to	  the	  start	  of	  the	  next	  
session,	  you	  should	  complete	  
the	  following	  tasks:



Thank You!

We look forward to seeing you on the next
Virtual Marketing Blueprint Q & A Session!

Dani Lynn, Flip, Tucker and Sasha


